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VISION, MISSIONS, OBJECTIVES AND VALUES (VMOV) 

Vision  

To be Bhutan’s most trusted institution for rural development. 

Mission  

The mission of MBPL is to provide financial services to low-income individuals and small businesses that 

are typically excluded from traditional banking services. The primary goal is to alleviate poverty and 

promote economic development by offering a range of financial products and services customized to 

the needs of the underserved population.  

Here are some key aspects of our mission: 

1. Financial Inclusion: We aim to include marginalized and underserved individuals and communities in 

the formal financial system by providing access to financial services such as savings accounts and loans. 

2. Poverty Alleviation: We believe that providing access to financial resources, focusing our loans 

services on income-generating activities, entrepreneurship, and livelihood development, we can help 

individuals and communities break the cycle of poverty.  

3. Value added Services: Our mission is not only to provide financial services but also bring provide new 

business ideas, modern agricultural methods and ideas, and other services which helps build capacity of 

individuals to manage their finances effectively and make informed financial decisions.  

4. Social Impact: MBPL prioritize social impact alongside financial sustainability. We focus not only on 

terms of financial metrics but also in terms of the positive changes to the lives of our clients and the 

society by prioritizing our services that bring positive impacts.  

5. Sustainable Development: MBPL aim to create a self-sustaining rural economy, where financial 

services can be provided on an ongoing basis, ensuring the availability of capital for future borrowers 

and expansion of services to more individuals and communities.  

Objectives  

1. To provide banking services such as - Accepting deposits, extending credit and providing money 

transmission services. 

2. To provide technical assistance services complementary to microfinance such as - Research and 

innovation, Product development and Marketing.  

Core Values  

1. Transparency and Accountability: MBPL value and place high importance to transparency and 

accountability in our daily operations, ensuring that clients and stakeholders have access to accurate 

and understandable information about tour services, fees, terms and conditions.  



2 
 

2. Integrity and Ethics: MBPL uphold high ethical standards and integrity in all aspects of our work. We 

value honesty and professionalism and focus on ethical practices in our operations, fostering trust and 

confidence among our clients and stakeholders. 
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